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Personalized Direct Mail

Use our quoting technology to create personalized direct mail campaigns, which include an estimate of 
coverage based on actual property information. 

Our technology will enable you to effectively:
1. Increase sales by attracting prospects with relevant messaging and highly  

competitive insurance rates.
2. Improve retention by offering renewing customers a lower homeowners insurance  

option before they begin to shop around.  
3. Increase sales to existing customers (other lines) by cross-selling competitively  

priced homeowners insurance.

Here’s how it works:

Send us your customer or prospect list and we’ll utilize third-party data integration to gather additional 
property information and generate an accurate estimate of homeowners insurance. We’ll apply the 
estimate and a Quote ID to every record in your list and send the list back to you so you can use it to create 
personalized marketing campaigns. We’ll also automatically transfer each lead to your agency’s workbench 
to make it easy for you to convert the leads to policies.

Below is a list of fields and the corresponding data source that we use to generate a rate for every record in 
your list. Our technology’s third-party data integration enables us to use property address information to 
identify the construction type, number of stories, square footage, and year built. If you are unable to provide 
values for the remaining fields, such as roof shape and roof age, we’ll work with you to determine the most 
accurate default values. 

Field Data 
Source Field Data 

Source Field Data Source

First Name Mailing List Construction Type Third Party Dwelling Limit Default
Last Name Mailing List Square Footage Third Party Personal Property Default 
Property Address Mailing List Year Built Third Party Hurricane Deductible Default: $500, 2%, 5%, or 10%
Zip Code Mailing List Roof Shape Default AOP Deductible Default: $500, 2%, 5%, or 10%
Number of Stories Third Party Roof Age Default Opening Protection Default: None, Basic, Hurricane
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Direct Mail Design Templates

1 2 3
Agent emails list to Security First 
Insurance.

Agents can email their lists to 
advertising@securityfirstflorida.com. 
We’ll contact the agent to obtain 
campaign information and identify the 
default coverage values. The agent 
should also indicate if they’d like to use 
a Security First Insurance direct mail 
design template. 

Security First Insurance verifies info 
and processes list.

Security First Insurance will process 
the list to generate a rate and Quote 
ID for every record. The list is updated 
with the new information and returned 
to the agent. All records in the list 
are also automatically transferred to 
the agent’s workbench in our policy 
processing system.

Agent uses list in marketing 
campaigns.

The revised list will be in a format 
commonly used by mailing and printing 
companies. Agents can simply forward 
the list to their preferred marketing 
partner to create personalized 
marketing campaigns.

Getting Started:

New Customers Renewing Customers

Existing Customers (other lines)
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